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Theme 1: Challenging Assumptions and 
Educating Researchers

Research staff should:

•	 Be aware of and set aside their 
unconscious bias before engaging 
with communities. 

•	 Be aware of the stereotypes and 
labels applied to people from 
different communities as portrayed, 
for example, in the media.

•	 Be aware of the target audience 
when developing research surveys 
and questionnaires.

•	 Recognise our own cultures and think 
about how we form relationships 
with people.

•	 Understand the health beliefs and 
behaviours of the communities they 
wish to engage with.

•	 Understand that not all communities 
are the same.

•	 Be aware of taboo and or highly 
sensitive subjects across different 
communities and have appropriate 
methods to engage with communities 
according to their cultural 
sensitivities.

•	 Take time to prepare and thoroughly 
research before approaching 
community groups.

•	 Use language and terminology that 
the target audience can understand

•	 Be patient and non-judgemental, and 
be respectful in the approach.

•	 Allocate sufficient time for 
approaching and working with 
communities, this will allow wider 
participation.

•	 Develop continuous working 
relationships with communities.

Culture is a fluid concept that can 
be viewed from several perspectives 
including socio-economic factors, 
race, family, and community support 
structures.

Understanding where people have 
grown up and what they have 
experienced can give a lot of insight into 
their cultural background.

There is diversity within groups that 
may seem similar, and you need to be 

culturally aware of these differences and 
the impact they may have.

Cultural Competence relates to more 
than behaviours of individuals, it also 
includes the design of systems and 
services to ensure they are inclusive and 
therefore accessible to all.

Is the research ethical?
What is the added value to the 
community of the research being carried 
out?

General Observations



Theme 2: Engaging Communities and
 Co-production of Research

Research should be done with 
communities rather than to 
communities and therefore engagement 
with communities is pivotal. It is also 
important for not only institutions to be 
ready to work with communities but for 
communities to be ready and willing to 
work with institutions.

Engaging with communities can be done 
through:

•	 Researchers spending time with 
communities to build rapport.

•	 Grassroots organisations in 
communities who are trusted by 

communities.
•	 Reaching out to the communicators 

and educators within communities. 
For example, in the Gypsy, Roma, 
Traveller community, women are the 
primary information sharers in their 
families and communities.

•	 Involving communities in 
proofreading of materials and PPI.

Theme 3: Terminology
Use Marginalised rather than Minority when referring to communities.
•	 Minor implies less importance.
•	 Marginalised can be applied to a range of communities and contexts.

Theme 4: Data and Self Identification
•	 Allow individuals to self-identify rather than present a tick box list; individuals 

may not be offered an option on the list that they feel corresponds to their 
ethnicity

•	 There should be consistency in the categorisation of ethnic groups if the option 
to self-identify is not available.

Theme 5: Language
•	 Dialectical differences in translation of research materials need to be taken into 

consideration.
•	 Eg Swahili, Arabic and Farsi are spoken and understood differently amongst 

different communities.
•	 Translations in more than one way will reflect diversity in language better
•	 Research material produced in plain English might be a useful approach to begin 

with.



Recommendations
•	 Develop a toolkit for researchers 

to include, for example, ensuring 
compliance with the Equality Act.

•	 Use Impact Equality Assessments 
•	 Introduce working with Research 

Champions as standard practice as 
co-producers of research.

•	 Refer to a diversity calendar during 
the planning of research to avoid 
cultural/religious events.

•	 Pay attention to nuances and 
understand the correct ways to greet 
and address people.

•	 Not to rely on friends and family to 
translate languages, there needs to 
be a proper solution, and this is an 
issue which needs exploring further.

•	 More funding needed to encourage 

co-production and collaborations 
with communities. Language 
translation costings should be 
prioritised.

•	 Understand that eye contact 
can be a form of both respect 
and disrespect depending on the 
community. Some communities 
culturally speak loudly.

•	 Hand shaking is important for people 
from Asian and Muslim backgrounds.

•	 Standing up is important in 
addressing elders in communities 
and kissing on the cheek is 
appropriate for South Americans.

•	 Soaring with Didi
•	 Life Inspired Wellness 
•	 Action Collective Sheffield
•	 Zimbabwe Leeds Community Group
•	 Bora Shaba Congolese Women’s 

Group
•	 Community Vanguard Ltd Hull

•	 Hull AfroCarib Association – HACA
•	 Doncaster Gypsy Roma and Traveller 

community
•	 Flourish Doncaster
•	 BAME voices Bradford
•	 SACMHA Health & Social Care
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